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The present gtuation of Internet banking and the directionality of the strategic utilization for
theJapaneseBanking industry
KUMAGAI Masayoshi
Nihon University, Graduate school of Socia and Culturd Studies

Japanese Internet banks are generdly bdieved to be alow profit busnessmodd. The main Internet
banking drategies for the Japanese brick-and-mortar banks are just leading segmented low profit
mass cusomers to use Internet banking, ingtead of branch channds. This paper examines the
important meaning of the newly established Japanese Internet banks and aso suggedts the strategic
direction of Internet banking for the Jgpanese banking indudry. Japanese customers, including
corporate customers, will look for more sophisticated Internet banking channds.
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